


What is Marketing?





The “Four P’s” of Marketing








Some of the fundamental building blocks of marketing are the “Four P’s”: product, price, place, and promotion.  You must evaluate these four elements in order to understand what you need to market and how.  Discuss and analyse the concepts of the Four P’s. 





Products--Brainstorm and compile lists of the products and services offered by your organisation:  





a) available currently  


b) that you think are required and valued by customers


c) that may need to be provided in the next five years








Price--Discuss the pricing policies of your telecom entities.





a) what are the current prices for the products and services?


b) how are prices currently determined?


c) are customers satisfied with these prices?


d) what effect will competition have on these prices?








Place--This element deals with the where and how you make the products and services available to the customers (distribution).





a) what is the current distribution situation and is it “user-friendly” (ie. where and how do customers obtain telephones and pay their bills)?


b) how are maintenance services provided and how long does it take to repair faults? 


c) how can this situation be improved?  Brainstorm about ways to make products and services easily accessible to customers.








Promotion--This component analyses how you communicate the merits of your products and services and  how you persuade the customers to buy.





a) what types of promotion do you currently use to communicate the benefits of your products and services?


b) how are departments such as customer service, public relations, and sales organised?


c) what changes will need to take place in a competitive situation to improve your promotional efforts?
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